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“Health care is a human right, not a privilege” 

 

Steven M. Safyer, MD, is President and Chief Executive Officer of Montefiore Medicine, one 

of New York’s premiere academic health systems. He is former long-term resident of New 

Rochelle and when former Mayor Michael Bloomberg proposed a citywide ban on supersize 

sodas, he did so in the lobby of a Montefiore hospital, flanked by Dr. Safyer and physicians. 

Dr. Safyer, 63, took the helm of Montefiore in 2008 after three decades at the hospital, 

starting as an intern and resident who later spent years caring for inmates at Rikers Island. 

“There are many places that provide sophisticated medical care,” said Dr. Allen Spiegel, dean 

of the Albert Einstein College of Medicine of Yeshiva University, whose students and faculty 

practice and conduct research at Montefiore through a close partnership. “There are 

relatively few places that are as responsible for the social and community care as Montefiore. 

This combination is somewhat unique in the country.” 

Dr. Safyer is a champion for a single standard of healthcare quality and access regardless of 

social or economic circumstances, he led the way for Montefiore to set a new standard for 



equitable healthcare systems. Dr. Safyer tells Montefiore employees that “health care is a 

human right, not a privilege.” 

Under Dr. Safyer leadership, Montefiore is migrating away from what is a fee-for-service 

system and advancing the pre-payment or capitation model. Dr. Safyer: 

Most of the way care is paid for in this country is piece work – the more you do, the 

more you make. When you change that dynamic, the way you pay, you have to change 

the way you deliver care. 

Any kind of payment system is susceptible to overuse or underutilization of services, so 

you always have to aim for the highest quality. But if you’re being paid to keep people 

well or you manage their care, you shift the paradigm. 

Dr. Safyer’s has also led Montefiore to become a leader in anti-obesity efforts. It has offered 

zumba classes and cooking demonstrations in waiting rooms, and brought a farmers market 

to hospital grounds. It has worked with local officials to sponsor community health fairs 

where its doctors take blood pressure readings and give free diabetes and H.I.V. tests. 

In middle school, Dr. Safyer attended civil rights rallies for school integration, and at Cornell 

University, where he aspired to become a labor lawyer and earned a bachelor’s degree in 

labor relations, he protested the Vietnam War. Later, he said: “I decided that my mother was 

right and that it would be good for me to have a profession.” 

He returned to New York to take pre-med classes at Columbia University. He enrolled in 

medical school at Einstein, where he met his wife, and completed his residency in 

Montefiore’s social medicine program, which viewed medicine as an instrument of social 

justice and sent doctors into poor and underserved neighborhoods. His wife, Dr. Paula 

Marcus, is a geriatric psychiatrist at Montefiore; both of their daughters also work at 

hospitals. 

Dr. Safyer volunteered for the National Health Service Corps, which paid medical school 

tuition in return for service in poor areas, and he was sent to the Montefiore health program 

at Rikers for three years. 

He became so absorbed 

that he stayed for a total of 

eight years, becoming the 

director and persuading 

city officials to build a 

separate hospital for 

tuberculosis patients to 

help contain a disease that 

seemed poised to make a 

comeback. 



 



 



 

Most small business owners don’t understand women 

Yet two or more women in a store is a shopping machine. 

Did you know? 

At home, the majority of women (90 percent) still control the family’s purse strings, from stocking 
up on household items to having the final say on home and car purchases and health care. 

Consider the following: 

 Most small business owners don’t understand women yet two women in a store is a shopping 
machine. 

 There’s a very strong consumer bias for well-run local businesses. Look at the popularity of 
farmers markets. But it has to have an energy, freshness and evangelical joy to it. 

 Don’t neglect cleanliness. Hygiene is very important, especially to women. 

 Most women will U-turn and leave an aisle if it’s so narrow that another shopper gives them a 
“butt-brush.” 

 New windows and reorganization on the floor is necessary to create a sense of evolution that brings 
excitement to the space. 

 Engage all five senses. Shoppers are conscious of what they see, taste, smell, touch and hear. Sense 
marketing is an inexpensive way to impact the customer experience. 

 85% of people have used the Internet to search for local businesses, yet only 3 percent of small 
business total advertising dollars flowed online, compared to as much as 16 percent for big 
companies. 



Pistis (πίστις) is a Greek word 

meaning engagement, trust, 

loyalty, and commitment. 

Overwhelming clutter has made traditional advertising 

nearly worthless for most businesses. We live in a world 

that has become ad rich but idea poor. We are tired of 

being bombarded with ads—we want instead to be inspired 

by ideas that will change our lives. Ads may create 

transactions, but great ideas create transformations. Ads 

reflect our culture, ideas imagine our future. 

One way to avoid the clutter is to instead of devaluing customers by offering deep discounts, small 

businesses can use digital marketing techniques such as database marketing. The basic idea in 

database marketing is to build a close personal relationship with each customer that is based on 

quality, service, friendship, 

loyalty, and communica-

tions. And, not based on 

discounts. 

You would not give a 

neighbor $5 for helping you move furniture. 

It would be an insult. Instead, you offer a cup 

of coffee or a beer, and 15 minutes of chat 

around the kitchen table. That is the kind of 

relationship that database marketing creates. 

Discounts send the wrong message: we are 

cheap guys whose basic product is overpriced. 

We want to buy your loyalty. We don’t care 

about you. We care about your money. 

Database marketing campaigns identify Gold 

customers and develop programs designed to 

retain them. Resources that small businesses 

cannot afford to spend on all of their 

customers. Profits come from working to 

retain the best, and encouraging others to 

move up to higher status levels. 

The new model of advertising and branding 

demands that companies improve public life and 

satisfy the needs of our higher sacred selves. 



 

The disturbing study hit The New York Times front page in May, and now it’s officially out in the journal 

Obesity: In the years after their “Biggest Loser” triumphs, nearly all contestants on the TV show regain 

the weight they fought so hard to lose, and their metabolisms end up slower than when they started. 

“Obesity is a serious disease that cannot be ‘cured’ with weight loss,” writes Dr. Donna Ryan, 

spokesperson for The Obesity Society. 

It's a harsh truth for the legions of us living in the pleasant illusion that someday we’ll lose all that extra 

poundage for good. So here's a more upbeat antidote to feelings of diet futility: the life and work of Dr. 

Wayne Westcott, professor of exercise science at Quincy College and author of 28 textbooks. 

At 67 and looking preternaturally younger, Westcott has the same body composition as when he was in 

his 20s: He’s only about 12 percent fat, compared to an average American man’s 28 percent. 

But the key isn’t fat, it’s muscle: His central point is that loss of muscle mass -- whether through 

inactivity or aging or dieting -- helps lead to many of our ills, from regaining weight to developing 

diabetes. 

But it doesn’t have to be that way, if only we’ll do a modicum of strength training — defined as any 

exercise that uses resistance to build muscle, from weightlifting to push-ups -- and keep doing it. 

“People say, 'Well, you’re in fitness, you train all the time,' ” Westcott said. “No. I do research all the 

time, and teach, and things like that. But I do strength training twice a week, and endurance exercise in 

some form probably about five times a week, whether it’s cycling or jogging or walking.” 

http://www.nytimes.com/2016/05/02/health/biggest-loser-weight-loss.html
http://onlinelibrary.wiley.com/enhanced/doi/10.1002/oby.21538/
http://onlinelibrary.wiley.com/enhanced/doi/10.1002/oby.21538/
http://www.obesity.org/obesity/news/press-releases/new-research-shows-keeping-the-weight-off-is-a-lot-more-than-willpower
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3837418/


At the MIT Media Lab’s Open Agriculture 

Initiative, they are developing open source 

“Food Computers.” A Food Computer is a 

controlled-environment agriculture technology 

platform that uses robotic systems to control 

and monitor climate, energy, and plant growth 

inside of a specialized growing chamber. 

According to Will Allen’s The Good Food 
Revolution: 

The great tragedy for many African 

Americans…is that in losing touch with the 

land and with traditions handed down for 

generations, they also lost an important set 

of skills: how to grow and prepare healthy food…. 

It’s no coincidence that the epidemic of diet-related illnesses now sweeping the 

country—obesity, diabetes, high blood pressure, heart disease, strokes—are harming 

blacks the most…. 

The Food Computer is a way to 
introduce students to the 

importance of both growing food 
and programming computers. 

At the root of the problem, we see a population 

who doesn’t understand their own power of 

agency. Seth Godin wrote a blog entry 

addressing this issue: 

Agency is the ability to make a decision, and 

to be responsible for the decision you make…. 

As the industrial company sputters and fades, 

there’s a fork in the road. In one direction lies 

the opportunity to regain agency, to take 

responsibility for ever more of our actions 

and their effects. In the other direction is the 

race to the bottom, and the dehumanizing 

process of more compliance, a cog in an 

uncaring system. 

Caleb Harper, Director of MIT’s Open 

Agriculture Initiative, showing students 

how controlled environment plant-growing 

works. 

http://openag.media.mit.edu/hardware/
https://en.wikipedia.org/wiki/Controlled-environment_agriculture
http://www.sethgodin.com/sg/
http://sethgodin.typepad.com/seths_blog/2012/12/industrialism-and-the-death-of-agency.html


 

We can train local people to feed our 

school children healthy meals. 

Let’s follow the example of DC Central Kitchen, where they prepare nearly 
6,300 healthy, scratch-cooked breakfasts, lunches, and suppers each day for 
children at 10 public and private schools in Washington, DC.  They are 
proving that healthy, scratch-cooked meals can be enjoyable for children, 
affordable for school districts, and valuable for teachers who need children to be 
nourished and focused. 

 
President Barack Obama checks in on First Lady Michelle Obama and daughters Sasha and Malia as they prepare 

burritos while volunteering at the DC Central Kitchen in Washington, D.C. 

https://startuptown.wordpress.com/2014/10/07/robert-egger/


The “digital divide” is the inequality between those who can reliably connect to the Internet 

and computers and those who cannot. At one Newark public high school, accessible Wi-Fi 

can be more valuable than a bus ride home. 

In Newark, a city with one of the highest poverty rates in the U.S., many Newark Leadership 

Academy students can’t afford home Internet access. At the school, like all public schools in 

the city, Wi-Fi isn’t available to teachers or students. In fact, only 39 percent of public 

schools have wireless network access for the whole school. Instead, teens hungry for an 

online connection seek alternatives in order to fill out job and college applications, complete 

homework assignments and stay connected to the outside world.

One organization helping to close the digital divide is the Red Hook Initiative with Red Hook WiFi 

and the Digital Stewards program. Red Hook WiFi is a community-led effort to generate economic 

opportunity, facilitate access to essential services, and improve quality of life in Red Hook, 

Brooklyn via the deployment of a wireless Internet network. The Digital Stewards are young 

adults employed by the Red Hook Initiative to install, maintain and promote the WiFi 

network and use technology to bring about community development. The Stewards are 

trained in wireless network installation, software and hardware troubleshooting, and 

community organizing using a curriculum created by the Open Technology Institute and Allied Media 

Projects. 

Connecting for Good partnered with the Kansas City Kansas Housing Authority to bring free Wi-

Fi to their largest low income housing project – Juniper Gardens. The project brought a free 

broadband Internet connection into all 390 units where nearly 1,000 people live. The 

neighborhood where Juniper Gardens is located is the largest concentration of poverty in the 

entire KC Metro area. 

They also developed a computer learning lab in the community center at the complex. They 

provide digital life skills training and inexpensive refurbished PC systems to residents at 

Juniper Gardens. There is also an eight-acre urban farming training project for residents and 

people in the surrounding neighborhood. 

http://www.nj.com/news/index.ssf/2011/12/newarks_child_poverty_rate_spi.html
http://rhicenter.org/
http://rhicenter.org/redhookwifi/
http://rhidigitalstewards.wordpress.com/who-we-are/
http://www.redhookwifi.org/
http://www.rhidigitalstewards.wordpress.com/
http://oti.newamerica.net/
http://alliedmedia.org/
http://alliedmedia.org/
http://www.connectingforgood.org/


 

Communities with thriving independent businesses 

are healthier with higher performing home values 

Pistis: The Trusted Name in Digital Marketing 

Web Hosting Website Development Email Marketing 

Database Marketing  Mobile Apps  Video Production 

For additional information: 

StartUpTown.Wordpress.com 
Terrance.Jackson17@gmail.com (646) 320-1918 



The Salvation Army 
22 Church Street, New Rochelle, NY 10801 (914) 632-5255 

 

 

Our Mission 
The Salvation Army, an international movement, is an evangelical part of the 

universal Christian Church. Its message is based on the Bible. Its ministry is 

motivated by the love of God. Its mission is to preach the gospel of Jesus Christ 

and to meet human needs in His name without discrimination. 

Community Services                    
 Homework and Music and Art Club for children ages 8 to 12. Time: Monday through 

Friday: 3pm to 6 pm (Free for low-income families) 

 Food Pantry: Wednesday, 11 am to 2 pm 

 Prayer Breakfast program: Tuesday & Thursday, 9 am to 11 am 

 Sunday Community Dinner: 3 pm  

 Senior Program: Wednesday, 11 am to 1 pm 

Religious Services    
 Sunday school class: 10:30 am to 11:15 am 

 Worship service: 11:30 am to 1 pm 

 Prayer meeting: Monday, 7pm to 8 pm 

For more information please call: 914-355-0381 

Officers/Pastors: Daniel and Charlotte Diakanwa 


